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McKinsey global survey results (1/3)
% of respondents?, by office location

Market perspective

Current conditions in global economy, compared with 6 months ago

B Substantiality better [ Moderately better [ The same Moderately worse [l Substantially worse
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1 Figures may not sum to 100%, because of rounding
2 Includes China and Latin America

SOURCE: McKinsey global survey results: Economic conditions Snapshot (Dec 2014) McKinsey & Company | 3



McKinsey global survey results (2/3)
% of respondents

Geopolitical instabilities

Top 5 potential risks to global economic growth! next 12 months

Dec. 2013 June. 2014 Sept 2014 Dec. 2014 » D
N = 1,499 N=1,701 N =1,202 N = 1,680
- MiA| 2| g
Geopolitical S ol
QA=
Increased ‘G litical
economic 31 22 35 36 wseopolitica
volatility instability’a}
octs
Low consumer 40 31 29 23 i1 SES
demand “New asset
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Increase FX 14 10 10 20 Fieol &
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HH Lolx|a
New asset =0 X

1 Out of 12 risks that were presented as answer choices

SOURCE: McKinsey global survey results: Economic conditions Snapshot (Dec 2014) McKinsey & Company | 4



McKinsey global survey results (3/3)
% of respondents?, by office location

Market condition

Economic conditions in respondents’ countries
Dec 2014 I Better [ The same Worse

Current conditions, Expected conditions,
compared with 6 months ago In 6 months

8Lt
I-II:II-I-I = %T

India

Developing
markets*

Latin
America

Asia-Pacific

Europe

North
America

1 Figures may not sum to 100%, because of rounding
2 In India, n = 136; in developing markets, n = 268; in Latin America, n = 103; in Asia—Pacific, n = 201; in Europe, n = 549; and in North America, n = 444
3 In India, n = 120; in developing markets, n = 184; in Latin America, n = 108; in Asia—Pacific, n = 169; in Europe, n = 603; and in North America, n = 493
4 Includes China

SOURCE: McKinsey global survey results: Economic conditions Snapshot (Dec 2014) McKinsey & Company | 5
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World population?

Billion . Share of population in consuming class [ Consuming class [l Below consuming class

1.0 1.3 1.6 2.5 3.7 5.3 6.8 7.9

1820 1870 1900 1950 1970 1990 2010 2025

1 Historical values for 1820 through 1990 estimated by Homi Kharas; 2010 and 2025 estimates by McKinsey Global Institute 2 Defined as people with
daily disposable income above $10 at purchasing power parity (PPP). Population below consuming class defined as individuals with disposable income
below $10 at PPP

NOTE: Numbers may not sum due to rounding

Xt=: Homi Kharas; Angus Maddison; McKinsey Global Institute Cityscope 2.0 McKinsey & Company | 13
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== UsD 100- 500 billion
I USD 500 billion or more

Lines show total trade flows1 between regions

Figures in bubbles show participation in world trade; USD Billions

1990 2013
100% = $1.8 Trillion 100% = $17.2 Trillion

r&
Europe
8% 32% !
o <) Japan
6%\
4% _

7%

Canada Canada

Eastern

Japan

Latin Latin
America America

Inter-regional
trade 20132

Inter-regional
trade 19902

usD 1.9 trillion usD 11.2 trillion

1 Includes only merchandise

2 This value does not include the trade flows between countries in a region. If intra region trade flows are included the total trade for 2009 is $18.3
trillions. Overall value estimate for 2013, breakdowns calculated on data until August 2010. Updated February 2011/ May 2014.
Source: Global Insight — World Trade Service, MGI Economic Research analysis

Xt=: Comtrade; World Development Indicators, World Bank; International Monetary Fund Balance of Payments;

Telegography; McKinsey Global Institute analysis McKinsey & Company | 14
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ﬁ Advanced robotics

Autonomous and near-autonomous vehicles

M7 Next-generation genomics

Energy storage

- &4\ 3D printing

Advanced materials Range of sized potential Impact from other
............................................................................................................................................................................................... economic impacts potential applications
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......... ./ “‘ .y J
"I\ % Renewable energy 0.2-0.3 _
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Leadership Driven Market Focus

Leaders act as a performance catalyst.
They set high expectations and help the

organization achieve them

Shaping market trends and building a
portfolio of solid, innovative brands
keeps us ahead of the competition

é PeG Google

Execution Edge Talent-Knowledge Core

Discipline, sound execution, and
continuous improvement are the
foundations of great performance

WAL*MART

ALWAYS LOW PRICES

Al Mobll TOYOTA

SOURCE: McKinsey OHI Solution

Our collective talent and knowledge is
our most important asset — our success
depends on us developing this
effectively

oldman
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Berksuire HatHAWAY e,
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